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JOUR-1113. Fundamentals of E ective Writing
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JOUR-1023. The Message: Great Stories of Journalism
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JOUR-2013. Multi-Media: Reporting From the Field
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JOUR-2033. Local Reporting, Global Media
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JOUR-2123. The Toolbox 2: Mobile Media
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JOUR-3013. Through the Lens
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JOUR-3023. Radio and Podcasting
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JOUR-3153. Digital Journalism

Asco sedpe es"e\’e.p els "_,v\a o s iR Fve’ # @y e
e & e.Fp—bvsﬂ_a dg 35 2 ¢ 1e.eo o *s « 1ne e!w e'laa o
spe’ ed st GJ'* 21239 pe 1550 @ posse

JOUR-3163. New Media and Social Change (COPP)
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JOUR-3333. Special Topics in Journalism and Media
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JOUR-3803: Business Journalism: Following the Money
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JOUR-4106. Senior Seminar in Journalism
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JOUR-4116. Journalism in the Field
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